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1.  Algunos conceptos

2.  Aclaración sobre las modalidades

3.  Características

4.  Ejercicio de análisis
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[ Cable News Network ]
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[ International Business Machines ]
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[ United Nations Children’s Fund ]
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[ The Biography Channel ]
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[ Shell ]
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1.  1 ó 2 colores máximo
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2.  Colores sólidos
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3.  Sin línea de contorno
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4.  Funciona a pequeña escala
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5.  Funciona en blanco y negro
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6.  Es original e intemporal
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7.  Trabaja en vectores
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